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Freedom Group, one of the largest 

gun manufacturers in the world, 

specializes in assault rifles and other 

military-style firearms.  

 

The company made the Bushmaster 

XM-15 assault rifle used at Sandy 

Hook Elementary School. 

 

Here is how Freedom Group sells and 

markets these weapons. 



To attract customers, Freedom 

Group’s Bushmaster brand uses the 

slogan “Justice for All” and images 

of shooters clad in military-style 

clothing.  

 

Their catalog features phrases such 

as “Control Your Destiny” and 

“Bravery on Duty.” Its pages contain 

militaristic and law-enforcement 

terminology like “duty” and “patrol.” 







Another Freedom 

Group product — a 

Remington 870 

shotgun — was used 

in the September 

2013 Navy Yard 

shooting in 

Washington, D.C. 

 



“When you’re in the most 

demanding environments and 

every second counts, 

Remington’s tactical shotguns 

give you the confidence and 

firepower to get the job done.” 

 

─Remington Shotgun Catalog 



DPMS, a.k.a. Panther Arms, is 

another brand of assault rifle 

manufactured by Freedom Group.  

 

DPMS describes its assault rifles as 

“Built to be as Tough as the Mission 

Ahead,” never defining what that 

“mission” might be. 







And DPMS uses “killin’ 

zombies” as a means to 

promote their assault 

rifles. 





Freedom Group also owns Advanced 

Armament, a manufacturer of 

silencers. Advanced Armament uses 

skull and crossbones imagery to 

market its products. 

 

The firearms industry is pushing to 

deregulate the manufacture and sale 

of silencers in the hope of increasing 

sales. 
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Learn more by reading the 

Violence Policy Center’s new 

report, Freedom Group’s 

Militarized Marketing, 

available at www.vpc.org. 


